Social media key to solve climate
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Several studies have explored the links between social media and public awareness of the climate change issue. Anderson [] analyzed the effects of social media on opinion, knowledge, and behavior, showing there is some evidence that information sharing through social media can raise awareness and encourage more environmentally-friendly behavior in people, but cautioning that it can also lead to opinion silos and opinion reinforcement, which could be both positive and negative for the issue of climate change. Williams et al. [] used a large dataset from Twitter to assess user attitudes towards climate change and found out that groups are usually segregated in like-minded communities, often on the extreme ends of the support/reject spectrum, with fewer people expressing less polarized opinions. Other studies paid attention to social media framing of the IPCC reports, and to the volume of climate change discussions on social media overall [], or have tried to understand climate change skepticism in online discussions, such as in blogs []. Little research, however, has been done on the role of social media as a trigger, or a support tool, for bottom-up initiatives and the extent to which those are effective in leading to practical change in policy development and implementation.
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