Unproductive expenditures produce profit- they are indistinguishable from productive consumption. 
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It is clear that even the most unproductive seeming consumption (for example: tobacco, alcohol, but also pleasure trips, movies etc.) produces a profit-making industry, and thereby falls into the economic sphere according to the logic of the general equivalent. If one remains on strictly economic ground, it is in truth impossible to separate productive consumption from unproductive squandering. Ethical criteria alone could claim to make this distinction. It is perhaps one of the aspects of our society to have erased at once the opposition between the sacred and the profane, and with the same gesture, the difference between the useful and the useless, the necessary and the superfluous, primary need and secondary satisfaction, etc. Is it useful or superfluous to manufacture microwave ovens, quartz watches, video games, or collectively, to travel to the moon and Mars, to photograph Saturn's rings, etc.? Condillac had already written that "What is luxury for one people is not so for another, and for the same people, what was a luxury can cease to be one."9 Condillac and many others saw the very principle of the "progress of the arts" in this relativity of luxury, this movement whereby the choicest goods "enter into common use" (191). And it is doubtless this erasure, this blurring, that makes it so desperately difficult for Bataille to find the opposition between the glorious, sacrificial, spectacular consumption of the accursed share (founded upon the principle of a loss that lends grandeur and nobility) and prosaically utilitarian consumption. But if this line of demarcation cannot be found, it is the very result of democratic life which has weakened and dismantled these oppositions, which has made them lose their meaning of social cleavage and confined them to the realm of insular individual experience. All the examples of consumption societies that fascinate Bataille are extremely unequal, even cruelly hierarchical societies in which spectacular consumption is the tool with which the powerful maintain their position above the dazzled, miserable masses. The counterpart of the erosion of these hierarchical oppositions (and in the first place, the antimony sacred-profane) is certainly the domination of all activity by the categories of political economy. This does not, however, 9. Condillac, "Du Luxe," Le Commerce et le gouvernement, (Geneva: Slatkine Reprints, 1980), chapter 27, 190. Henceforth cited in the text. JEAN-JOSEPH GOUX 221 imply the reign of the "implacable, serene God of the useful," as Baudelaire writes. 10 Unless we understand it as a production marked by complete axiological indifference.
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