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President Joe Biden has embraced a decidedly pro-consumer agenda at a time when many Americans aren’t feeling confident about the state of the economy — even though it may do little to assure voters whose primary economic concern is higher prices. 
Through his executive authority, Biden has taken steps to combat “junk fees” — hidden fees that make everything from airline bookings to concert tickets more expensive than their sticker price, but also just feel like shady corporate attempts to get the better of consumers. He has also required companies to provide more transparency in their pricing. 
His administration has also tackled monopolies like it’s the Roosevelt era, filing a flurry of sweeping lawsuits against major companies, including four Big Tech companies, on the grounds that they are harming competition in their industries and, therefore, American consumers. 
Though those lawsuits have yet to be decided, they have already put companies on watch and, if successful, could create new legal precedents that would protect consumers well after Biden leaves office. That’s important because any actions he takes through executive authority could be easily overturned if former President Donald Trump wins the election.
Biden’s not done yet, either: In the next few months, the administration is also eyeing policies to protect consumers purchase advance access to their wages or who have been forced to pay certain fees when taking out mortgages, as well as pro-consumer legislation in Congress.
In both its use of executive action and litigation, the Biden administration has been “more aggressive on antitrust than any previous administration in at least the last 50 to 75 years,” said Andre Delattre, who directs national campaign programs at the Public Interest Network, a public interest advocacy group. 
Whether he will be remembered for that depends on the success of those lawsuits, but at the very least, he can now campaign on trying to hold big corporations to account. Whether that resonates with voters — particularly young ones, who are concerned primarily about prices — is again another matter.
What Biden has done on junk fees and improving price transparency
Biden has targeted junk fees and price transparency across industries in measures that attract rare bipartisan support and have become a key part of his pitch to swing voters. 
The Federal Trade Commission (FTC) has proposed a still-pending broad regulation to combat junk fees overall, but other federal agencies have already introduced or adopted regulations aimed at industry-specific junk fees. To name a few: 
The Consumer Financial Protection Bureau (CFPB) proposed a rule to curb overdraft fees incurred when consumers withdraw more than the available funds in their bank account — a move that might save customers about $3.5 billion a year overall. It would limit those fees to only what’s necessary to cover the institutions’ costs, which is somewhere between $3 and $14, instead of the $35 some banks charged before the rule was announced. This is a “huge way in which the administration has shown up in a way that affects everyday consumers,” said Mitria Wilson-Spotser, the federal policy director at the Center for Responsible Lending. Though it’s not in effect yet, some banks have already changed their policies in anticipation that it will be implemented.
The CFPB cracked down on loan servicers who were illegally charging homeowners junk fees such as property inspection fees when they were struggling to pay their mortgages.
The Federal Communications Commission (FCC) implemented a rule that requires satellite and cable providers to more clearly disclose the “all-in” cost of their packages in their promotional materials and on subscribers’ bills. 
Some of Biden’s junk fee policies have come under legal scrutiny. A federal judge temporarily blocked a Biden administration rule that would limit fees on late credit card payments to $8 per month, which the CFPB said would cut costs for Americans by $10 billion a year. Bank and credit card company lobbyists, supported by some Republican members of Congress, had argued that the rule was unconstitutional.
Airlines also recently sued the Biden administration over a new final rule that requires airlines and ticket agents to disclose upfront any fees associated with booking a plane ticket. 
Biden’s aggressive antitrust strategy
The Biden administration has taken some big swings at companies it accuses of operating illegal monopolies that have thwarted competition and harmed consumers. The idea is that, by breaking up these monopolies or holding them to account for their anti-competitive practices, consumers will enjoy lower prices as well as more (and potentially better) options. 
“Antitrust has changed and is essentially back in an FDR style,” Tim Wu, a professor at Columbia Law School and architect of the Biden administration’s antitrust policies, previously told Vox. “I think a signature of the FDR-style antitrust was that they didn’t play around the edges. If they thought an industry was anti-competitive, they sued everybody, including the largest monopolists, for stuff that was core to their business.” 
The Biden administration has sued four major tech companies:
It has accused Apple of maintaining a monopoly on the US market for smartphones, of which the iPhone makes up 65 percent. The complaint alleges that Apple has deliberately thwarted apps, products, and services that would make it easier for users to switch from the iPhone to other smartphones and lower costs for consumers and developers. 
It has twice sued Google, now known as Alphabet: first, accusing it of illegally thwarting competition when it paid billions to companies including Apple to become the default search browser on their products in a suit in which a judgment is imminent; second, over the company’s ads business, which it claims has achieved dominance through anti-competitive mergers and by strong-arming publishers and advertisers.
It has accused Meta of acquiring Instagram and WhatsApp to stymie competition and prevent consumers from having access to other social media platforms. A federal judge initially dismissed the lawsuit, ruling that the government had failed to define the market in which Meta has held a monopoly, before allowing the administration to refile.
It has accused Amazon of preventing its sellers from offering lower prices on other online platforms and prioritizing its products over third-party products, artificially keeping prices high and quality down.
These lawsuits were all brought as monopolization cases under section 2 of the Sherman Act, which protects against unfair competition. Herbert Hovenkamp, a professor of antitrust law at the University of Pennsylvania Carey Law School, said they probably won’t succeed for that reason.
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