Counterfeits reduce consumer trust – threaten the viability of any platform that sells them
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Counterfeits on eCommerce platforms can have a negative impact on consumer spending and engagement. When buyers unknowingly purchase counterfeit products, they may feel deceived and lose confidence in the platform’s ability to provide authentic goods, leading to decreased loyalty and repeat purchases. Additionally, counterfeit products often fail to meet quality standards, resulting in dissatisfied customers who may share their negative experiences, damaging the platform’s reputation and deterring potential buyers.
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