Environmental psychology research proves the turn
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Additionally, the research highlights that consumers respond to perceived greenwashing by seeking more credible information about sustainability. This behavior positively influences their intention to engage in circular consumption, reinforcing the idea that information seeking is a powerful tool consumers can utilize to make more sustainable decisions. In fact, the research reinforces the well-established theory in environmental psychology that environmental concern is a strong driver of sustainable consumption behavior, underscoring the importance of information accessibility and credibility in sustainable decision-making [56].
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